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Spring 2019 HBIR Letter From D. Steve Boland
We’re pleased to present the findings from our spring 2019 Bank of America
Homebuyer Insights Report, which explores the attitudes, preferences and
behaviors of the modern homebuyer. For the first time, our findings shed light
on the youngest generation of homebuyers, Gen Z, who are between 18 and
23 years old.
The latest iteration of the report finds that more than half of prospective
Gen Z homebuyers are already saving for a home, and that they want to
purchase within the next five years, meaning they would own a home before
the age of 30. It is exciting to see Gen Z wanting to own a home for reasons
like building their personal wealth over time and making their loved ones proud.
Despite their young age, this group recognizes that buying a home is not easy and is taking a
pragmatic approach to achieve their goal. They are asking for financial help from parents and other
family, but that help is not necessarily a gift, as more than half of Gen Z think they will need to pay their
parents back.
Gen Zers are also prioritizing saving over frivolous spending and making sacrifices to prove that they
are willing to do whatever it takes to own a home. In fact, nearly half are willing to get a second job
and close to a third are willing to move in with parents or in-laws to save for their goal.
These young aspiring buyers likely got the memo about the benefits of this milestone from current
homeowners, who almost unanimously agree that owning a home is worth the challenges. Current
homeowners are also more satisfied with where they live, their financial well-being and life overall than
those who don’t own.
At Bank of America, we’re committed to helping our clients – from Gen Zers looking to make their
first home purchase to current homeowners who want to explore new opportunities – find the path
that’s right for them through financial guidance, education and planning. Our goal is to help clients
reach their financial goals and understand that building their personal wealth through homeownership
is within reach.
D. Steve Boland, Head of Consumer Lending, Bank of America

Methodology
Concentrix Analytics conducted an online survey on behalf of Bank of America between January 30 and
February 21, 2019. Concentrix surveyed a national sample of 1,919 adults age 18+ who currently own a home
or plan to in the future. In addition, the national sample was supplemented by another 782 respondents to
reach the following groups: Generation Z, single females, single males, renters and homeowners who have paid
off their mortgage. The margin of error for the national quota is +/- 2.2 percent, and the margin of error for the
oversampled markets is approximately +/- 3.5 percent, with each reported at a 95 percent confidence level.

Respondent Breakdowns
Generational
• Gen Z: Born after 1995
• Millennials: Born 1978-1995
• Gen X: Born 1965-1977
• Baby Boomers: Born 1946-1964
• Seniors: Born before 1946
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No need to wait: Gen Z actively planning to own homes before 30
A majority of prospective Gen Z homebuyers between the ages of 18 and 23 want to buy within
the next five years, which would make them homeowners before age 30. While that may seem
like a lofty goal, over half of Gen Z has already started saving.

52%

of prospective Gen Z buyers are already saving to buy a home

When are prospective Gen Z home buyers planning to buy?
Don’t know when
they plan to buy

Planning to buy in
the next 5 years

Planning to buy
in 6+ years

59%
33%
8%

Gen Zers who buy within the next five years would be
between 23 and 28 years old.
There are a variety of reasons why Gen Z homebuyers want to own a home,
but they are also realistic about the challenges associated with buying.
Reasons for wanting to own…
Starting a family

Building wealth over time

Making their family proud

Gen Z (18-23)
55%

47%

33%

Millennials (23-40)

41%

42%

31%

Gen X (41-54)

17%

45%

17%

Baby Boomers (54-73)

10%

46%

16%
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Gen Z facing challenges and overcoming barriers
Gen Z views these as the top barriers to buying...
Saving for a down payment
and closing costs

Covering the monthly
costs of owning

Gen Z (18-23)

66%

58%

Millennials (23-40)

69%

59%

Gen X (41-54)

72%

Baby Boomers (54-73)

74%

Lacking knowledge
about where to start

52%

Home
ome
Sweet H

43%

58%

30%

64%

30%

Gen Z homebuyers are prioritizing saving for a down payment.
If they had $5,000, Gen Zers would rather…

vs.

vs.

vs.

80% Save it for a down
payment vs. 20% Plan
their dream wedding

76% Save it for a down
payment vs. 24% Go
on a shopping spree

71% Save it for a
down payment vs.
29% Take a vacation
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Whatever it takes
Prospective Gen Z homebuyers are willing to ask for financial help and make significant sacrifices
to buy.
Will you receive financial help to buy a home?
Gen Z

61%

Millennials

54%
49%

Gen X
Baby Boomers 35%

Who or what will provide you with financial help?
Down payment
assistance programs

Parents
21%

Gen Z
Millennials

14%

Gen X
Baby Boomers

14%

Other family
members
15%

17%
19%

11%

17%

13%

16%

8%

7%

More than half of Gen Zers who think they’ll receive help also think they
will need to pay their parents back, compared to 40 percent of millennials.

Are you willing
to make sacrifices
to buy a home?

94%

93%

81%

89%

Gen Z

Millennials

Gen X

Baby Boomers
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Whatever it takes
What kinds of sacrifices are you willing to make?
Gen Z

Millennials

Gen X

Baby Boomers

Cutting back on extracurricular activities
57%

51%

50%

64%

Getting a second job
48%

38%

38%

31%

Attending a university that will leave them with less student loan debt
34%

15%

9% 8%

Moving in with parents or in-laws
32%

23%

17%

10%

Buying a home that doesn’t meet their wish list
32%

40%

30%

30%
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Worth it
Prospective Gen Z homebuyers got
the memo: owning a home is worth
the challenges.

Do current homeowners believe owning a home
is worth the challenges it took to achieve?

93%
Yes

7%
No

Are you satisfi
ed with life ov
erall?
Curren
t Homeowners

84%

Prospective Hom

ebuyers
70%

Are you satisfi
ed
you currently li with where
ve?
Current Homeo
wners
83%

Prospective Hom

ebuyers
65%

The Concentrix survey results conducted on behalf of Bank of America and interpretations in this release are not intended, nor implied, to be a substitute for the professional
advice received from a qualified accountant, attorney or financial advisor. Always seek the advice of an accountant, attorney or financial advisor with any questions you
may have regarding the decisions you undertake as a result of reviewing the information contained herein. Nothing in this report should be construed as either advice or
legal opinion. This material is provided for your convenience and information only. Bank of America assumes no liability for loss or damage as a result of your reliance on
information in this publication. Our goal is for the content of this publication to be accurate as of the date this issue was printed. However, due to rapid changes occurring in
the programs, products, and services offered within the home financing industry, we do not guarantee the accuracy or completeness of the information presented. Bank of
America, N.A., Member FDIC Equal Housing Lender © 2019 Bank of America
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